
Scott Gwartz is a veteran sports industry executive and 
a sports sponsorship  innovator.  After graduating from New 
York Universityʼs Sports Management program Scott 
directed the sponsorship  efforts for the Newport Beach 
Breakers, a professional tennis franchised sanctioned by 
World TeamTennis (WTT).   Scott enjoyed much success in 
this role, and within two years was promoted to General 
Manager.  His most preeminent business accomplishments 
included signing FirmGreen Energy as a national WTT 
partner (a partnership  recognized by IEG  as one of the first 
“official green energy partnerships”, highlighting a new 
sponsorship category).   

Most recently Scott was employed by FirmGreen 
Energy to direct their marketing and branding platforms as 
well as trade show, event and sports partnerships and 
strategic alliances.  At FirmGreen Energy, Scott managed 
the allocation of a $1 million marketing and activation 
budget.   

Now working with the Sponsorship  Insights Group  as 
VP of Business Development, Scottʼs main responsibility will 
be to connect buyers, sellers, vendors & brands with 
sponsorships opportunities that will increase awareness, 
create opportunities for increased R.O.I. through 
sponsorship & introduce companies that are well-suited to 
each other in order create lasting & profitable business 
relationships. To find out more about what the Sponsorship 
Insights Group and Scott can do  for your company please 
contact him via email.

You're receiving this newsletter because you SIGNED UP AT  Sponsorship Insights Group.

The Most Dynamic & 

Interactive Online 

Community for Sponsorship 

& Marketing Professionals

MEMBERSHIP FACTS

TOTAL MEMBERSHIP	                   4,124

NEW MEMBERS 	 	 	             25                  

NEW DISCUSSIONS                                14

NEW ARTICLES	 	 	             52                   
Total as of :   9/29/09

Congratulations Sponsorship Insights Group - 4,000+ 
Members & Counting - Pass On This Newsletter

Page 4:                    Jobs Board, Employment Marketplace
!!! !!!!S.I.G. Jobs Board

! Whoʼs Hiring?
!!! !!!!Employment Marketplace:

! View Linkedin Members Profiles
Links To Everything:
! Newsletter Sign-up
! Sponsorship Marketplace
! Blogs 
! Member Section

Page 3:                                     Sponsorships & Discounts 

Sponsorship Marketplace:
! Miami Music Festival
! Racingin For Fans of FAST
! Rock for Justice
S.I.G. Member SPECIAL PRICING Offers:
! Sponsor Park
! Pinpoint
! Sponsorship Pro
Upcoming Event
! Out-of-the-Box Sponsorship Leverage Made Simple

Page 2:                            Danʼs Blogs & Member Spotlight
Blog Topics; 6 Flags & IEG- Dan Beeman
! Sponsorship Web-sites & Services Providers
! Is IEG really advocating ambush marketing?
Partnership Announcements
! Sponsorpark
! Pinpoint

See What is Inside
the September 

Newsletter

 To suggest a group member to be recognized as the next monthʼs  S.I.G. 
Member Spotlight please feel free to contact us by clicking here.

Sponsorship Insights Group 
Member Spotlight

V.P. Business Development 
Sponsorship Insights Group

Scott Gwartz

Click Here for Profile
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FROM THE EDITOR:
Join the discussion and give 

us your thoughts on this 
subject and how it effects 
the Sponsorship Insights 

Group on Linkedin.com
Click Here 

I w a s r e a d i n g a f e w 
b logs over the weekend 
w h e n I s t o p p e d i n m y 
t racks and a lmost lost i t .   
Accord ing to a b log on 
s p o n s o r s h i p . c o m ; o w n e d 
b y I E G , t h e a m b u s h 
m a r k e t i n g t a c t i c s t h a t 
Powerade ZERO used for 
the US Open was SMART.  
We    have a l l worked so 
hard to suppor t leg i t imate 
and e th i ca l sponso rsh ip 
pract ices.    Now, to read 
t h e i r c o v e r a g e o f a n 
a m b u s h m a r k e t e r a n d 
pra ise i t  is  beyond me.
What do you th ink of  th is 
a r t i c l e and the pos i t i on 
IEG ʼs author has taken?  
Does th is undermine the i r 
thought- leadership?

Dan Beeman 
Blogs!
Read More of Danʼs Blogs & 
Other Sponsorship Related 
Blogs at the Sponsorship 
Insights Group Web Site
Click Here to Read More 
From Dan

Click Here to Read More....

Sponsorship Web Sites 
& Service Providers

A List of Who’s Who & 
What They Do

September	
  13tH,	
  2009

Is IEG Really 

Advocating Ambush 
Marketing?

September	
  14th,	
  2009

As a project to help myself 
better understand all the 
different and valuable 
sponsorship websites and 
service providers, I did a 
quick Google search.  Then I 
took some language from 
their websites and offer a 
brief description from my 
perspective.  I hope this is 
helpful to you and look 
forward to your feedback 
about other services/
websites/software.
Top Sponsor Related 
Websites in no particular 
order
1. SponsorshipPRO+ 
http://www.sponsorshippro.com
SponsorshipPRO+
SponsorshipPRO+ was 
designed to help 
sponsorship sellers 
systematically identify, 
organize, archive and 
present important marketing 
assets to their clients in a 
dynamic format.
They have the top selling 
sponsorship fulfillment 
software product on the 
market and offer free 
demonstrations to anyone 
interested.
Click Here to Read More....

Partnership Announcements

Sponsorship Insights Group is 
pleased to announce the newly 
developed partnership with 
S p o n s o r P a r k 
(www.sponsorpark.com), the 
leading sponsorship connection 
s e r v i c e o n t h e I n t e r n e t .  
Considering SIG is the go-to 
place to connect with and 
interact with other sponsorship 
professionals, and SponsorPark 
is making targeted connections 
of sponsors to sponsorship 
opportunities, we believe the fit 
will bring added value to the 
sponsorship community.  

“Connecting opportunities, 
ideas and people is not just a tag 
line or motto.   We live it daily.  
Through these connections we 
are enhancing the sponsorship 
experience for all.   We are 
c o m m i t t e d t o b e i n g t h e 
sponsorship industry leader by 
generating   partnerships with 
bes t p rac t ices -produc ts , 
services, agencies, properties 
and people.   This partnership 
with SponsorPark flows from 
our commitment.   Specifically, 
t h i s p a r t n e r s h i p w i t h 
SponsorPark provides our 
clients and the sponsorship 
c o m m u n i t y w i t h g r e a t e r 
efficiency and effectiveness.   We 
are delighted that we are 

collaborating with them.   This is 
only the beginning, much more 
is coming…”

“We ʼ re thr i l led to be 
interacting with and supporting 
the SIG community.   Especially 
considering the state of the 
economy, we believe the timing 
is perfect for sponsorship 
professionals to consider 
innovative ways to connect with 
the most appropriate partners,” 
s a y s E m i l y T a y l o r o f 
SponsorPark.  SponsorPark 
current ly has over 3 ,000 
registered members on their 
site, and has seen some exciting 
activity within their dynamic 
communication portal – even 
now during the beta testing 
phase of their development.   
During beta testing, their 
connection services are entirely 
free for both sponsors and 
sponsorship opportunities.  
When they do hard launch out of 
beta, a 10% discount will be 
offered to all sponsorship 
opportunities listed by SIG 
members, the service will remain 
free for potential sponsors.  

Emily Taylor, the Director of 
Business Development for the 
SponsorPark team, will be 
offering sponsorship tips, best 
practices and other industry 
related insights on the SIG 
newsletter for the duration of the 
partnership, so stay tuned each 
month for this applicable and 
insightful addition to our 
newsletter.   

Kim Skildum-Reid;
Ambush marketing has 

been around for decades, but 
there are a number of  factors 
at play right now that I believe 
will see both the amount and 
ef fect iveness of  ambush 
marketing rise dramatically. 
Click Here to Read More...

Lesa Ukman: 
A visionary perspective 

on the industry and is worth 
a read: 
Click Here to read her blog

Additional opinions on the 
subject of Ambush Marketing 
can be found at the following 
bogs:
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San Diego Polo Club 2010 Season 
16 Sundays Of Elite Sport Played In The Tranquil, Community Of Rancho 
Santa Fe, In The Affluent Equestrian Community Of Northern San Diego 

County. The Longest Playing Season In The United States 
The San Diego Polo Club Is Host To World-Class Polo, Charity Benefits, 

Photo Shoots, And Private Events. Season Begins In April, And Official Play Is 
June Through October, 2010
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CLICK HERE  to 
Reach Emily & 
Your SIG 10% 

Discount 

RacingIn.com, For Fans of Fast 
If your Brand/Business/Product sees 'Fans of Fast' as a target 

audience, then becoming THE EXCLUSIVE SPONSOR of 
RacingIn.com may be the next best opportunity to consider 
Scott Kodak - SIG MEMBER & Founder of Racingin.com

Click Here For More Details 

The Miami Music Festival - December 
10-12 in the downtown Brickell area of 
Miami is a great opportunity for branding 
to over 7,500 attendees. Based upon the 
popular and successful SXSW event, 
MMF will feature over 600 performances 

on 20+ stages focusing on emerging Latin, 
Caribbean, Urban and Jazz music. Additionally, there is a 2 day 
educational conference for the artists with industry leaders. 
Sponsorships range from $5K for a showcase to $50K for a title 
sponsor. http://miamimusicfestival.org/ 

Ellen Miller  - SIG MEMBER & Sponsorship Sales Team
Click Here for More Details

Rock for Justice is partnering with Invisible 
Children on our own fall campaign, which 
supports their "How It Ends" campaign. 
Lots of artist collaboration and a benefit 
concert with major label artist are involved. 
The end goal of the campaign is to help 
Invisible Children raise a portion of the 
250,000 letters they are trying to raise in 

support of a congressional bill which would ramp up the US relief aid in 
Uganda and put an end to the child solider situation over there. 

SIG MEMBER & Executive Director of Rock for Justice
Mitchell Young

Click Here For More Details 

S.I.G. 
Member 

Discounts 

Save  Money on 
Goods & Services 

from  These 
Vendors

Buyers 
and Sellers 
Marketplace

Post & Locate 
Sponsorship 

Opportunities from 
S.I.G. Members

UPCOMING EVENT Out-of-the-Box Sponsorship Leverage Made Simple 10-27-2009

Kim Skildum-Reid is co-author 
of The Sponsor's Toolkit  and 
author of The Ambush Marketing 
Toolkit  and one of the world's 
most respected experts on best 
practice sponsorship. She will 
provide you with a roadmap and 
clear strategies for achieving the  
seemingly impossible task of 
getting more for less. This 
webinar is a must for modern 
sponsors facing modern 
challenges.

This 90-minute, live webinar is a crash course in developing and 
selling- in best practice leverage strategies. In an era where the 
quality and relevance of a leverage program will make the 
difference between getting huge results or simply being ignored 
by our target market, getting it right has never been more 
important to your bottom line. 

Click Here 
to Register 

On-Line 

# # # Hallmarks of best practice leverage - the mindset that makes the 
# # # difference
# # # Leverage case studies across a broad range of sponsorship types
# # # Leverage plan development: Proven techniques for finding creative ideas 
# # # that will really work
# # # Tips, tricks, and shortcuts that will give your plans a big running start
# # # Spending less while getting better results

Topics 
Include

SponsorshipPRO+ is 
the first presentation 

software designed 
specifically for the 

sponsorship industry 
and is benefiting 

organizations of all 
sizes and types.

Contact 
tstipes@sponsorshippro.com
For Details & Mention You Are SIG 
Member to Receive a Discount

Email for information or a demonstration at info@pinpointsponsor.com with 
"SIG" in the subject line.  SIG Members receive 2 free months of Pinpoint SES 
with standard agreement.

Pinpoint is dedicated to creating tools and services to guide 
companies and rights holders to build win-win relationships and more 

valuable sponsorships.  We invite you to learn more about these 
tools and services developed to streamline the sponsorship process 

and generate greater impact from your relationships.
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CORPORATE 
SPONSOR NEEDED  

CAN YOU BE OF 
ASSISTANCE?

Our company, Crawler 
Network, Inc. 

is seeking 
assistance 
to secure a 
Corporate 

Sponsor 
for 2010 

Service year. 

Details

SPONSORSHIP 
CONSULTANT(S) 

NEEDED
The New York International 

Latino Film Festival, 
the #1 U.S. 
Latino film 
festival, is 

seeking 
sponsorship 
consultants 

to help 
secure partners, 

Details

Photos courtesy of www.misskimmarie.com

S.I.G.  would like to thank the current  
volunteer managers, Kimberly Abey,  David 
Rachell, Mariana Mastracchio, Guilherme 
Guimaraes, Tom Stipes, Kim Henderson. Each of 
these professionals donates their time and 
expertise to help this group grow and thrive.  If 
you are interested in joining the team - Please let 
us know if youʼd like to contribute.THANKS FOR ALL YOUR 

HELP!!

Check Out These Job & Others....

Career Opportunities

SPORTS SPONSORSHIP 
EXECUTIVE

Gentry Robotics is 
actively 
recruiting for 
Sports 
Sponsorship 
Executive who 
demonstrates 
an outstanding 
track-record in B2B Marketing - 
Commission to 20%

Details

EVENT WEBSITE & 
MARKETING NEEDED

Volcanic 
Promotions, 
event 
organizer for 
World Cup 
Downhill 
Skateboarding 
events. Is currently 
seeking a website designer as 
well as a marketing plan.

Details

Recent graduate from 
Georgetown University's 
Masters in Sports Industry 
Management Program. 
Through this program as 
well as an internship with 

the 
Washington 
Redskins, I have become 
interested in working in 
the world of sports 
sponsorships

Rusty Watkins

Profile

identify :: maximize :: 
implement :: repeat

If you are in need of an 
experienced, action-oriented 
Sponsorship Sales & 
Marketing Partnerships 
executive who can quickly 
serve as a catalyst for new 
revenue generating growth, 
then I believe you will find my  
Linked In profile worth a look. Profile

15-year career including stints 
on the property, client and 
agency sides. Most recent 
work includes time with 
Velocity and Octagon 
managing national 
sponsorship platforms for 
FedEx, Sprint and Bank of 
America. Property experience 
across the board, with 
expertise around NFL, 
NASCAR and NCAA. Profile

High-energy, results-oriented 
marketing executive with 
over 15 years experience on 
both the corporate and 

client side. 
Currently 
looking 
for full-
time or contract work in the 

Atlanta area. 

Profile

Maureen Kelly

Max Felder

Brian BoltenProfile’s Currently In 
The 
Employment 
Marketplace

Want to let 4,000+ 
sponsorship and marketing 
professionals know about 
you?
Looking to find 
employment in the field of 
Sponsorship?

Visit the Sponsorship 
Insights Group  

Employment 
Marketplace  & Post 

Your Profile

Click	
  Here

If	
  you	
  are	
  not	
  personally	
  
connected,	
  please	
  invite	
  me	
  to	
  
join	
  your	
  personal	
  LinkedIn	
  

network:	
  www.linkedin.com/in/
danbeeman	
  ###
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Jobs Board

S.I.G. Member Discounts

Buyerʼs & Sellerʼs Marketplace

DIscussions Board

Newsletter Subscription

Blog Opportunities

Link Directory  
Partnership Activation 2.0, a monthly 
newsletter that 
provides 
sports 
business 
professionals 
with industry 
insights, 
creative 
activation 
tactics, and 
new ways to 
generate 
incremental 
revenue.

Sponsorship 
Industry Blogs & 
Newsletters Links

Win the fight, lose the 
customer

Seth Godinʼs 
Blog ..

Social Fresh Notes 
and Presentations

Jason Pecks 
Blog .
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